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The LPGA returns for its 15th year in the Northern California area, as the
CVS/pharmacy LPGA Challenge returns to Blackhawk County Club for the fifth
consecutive time on October 11 — 17, 2010. This high profile, week-long event will feature
a nationally televised broadcast, highly visible promotions, consumer outreach programs
and first-class customer hospitality options. The tournament has an established history

of hosting the best player fields on tour with players such as Juli Inkster, Natalie Gulbis,
Paula Creamer, and Christina Kim as hometown favorites, along with Lorena Ochoa and
others lining leader boards each year. With average attendance figures of over 65,000
during the four-day event, the 2010 CVS/pharmacy LPGA Challenge is shaping up to
thrill fans throughout the region once again.




Hospitality Tents

Private Hospitality on the Course! Package includes:
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wSeating to accommodate forty (40) persons
wPackage includes sixty (60) admissions tickets per day

(Thursday Sunday)
wCatering must be arranged through the official caterer of the  “1g"Fairway Hospitality

CVS/pharmacy ChallengAll catering costs are the responsibility
of the sponsor.

Package Price $17,500

ChampionsClub

A shared private hospitality area located inside the clubhouse offers
spectacular unobstructed views of the ¥8Green:
w Package includes ten (10) Champions Club tickets per day (ThgrSdagay)
w Food and Beverage is included with each ticket. Beer, wine, soft drinks, and water
provided. A cash bar is available for mixed drinks.
wFive (5) weelong VIP parking passes
wFifty (50) Good Any One Day tickets

Package Price $5,000
Single Day Tickets $150

Play with the Pros!

Pro-Am package provides an opportunity for individuals to play with the pros before
Tournament play commences. Each package includes:

w VIP parking pass for each participant playing for day o#\Pmo

w Sponsor name and recognition on Tournament Patron Board
w ProcAm Gift Bag

w Photo with your LPGA Professional

Monday Playing Position $2,500

Monday Twosome $4,000

Jul Inkster Monday foursome $8,000
Wednesday Playing Position $5,000

Wednesday participants are guaranteed a playing position with
one of the top 50 professionals committed to the Tournament.



Advertising Opportunities

Spectator Guide Ad $5.000
Distributed onsite to over 60,000 spectators attendlng the Tournament. Gwde contalns course may
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Parking Hang Tag$2,500
Display your logo on the back of all hang tags dispersed for the Tourname
Over 5,000 tags are distributed to VIPs and Volunteers.

Hole Signage $4.000 Yords 184
Highly visible signs displayed at one of the 18 Tournament tees o

Tee Back Signage$5,000
Located behind each tee box on the back nine, these signage locations
allow for maximum television and spectator exposure

Electronic Boards $1,500 '
Display your company name and/or logo electronically on each of ten electronic scoreboards placen
throughout the course. Electronic leader boards rotate on a continuous loop showcasing the leader
as well as our sponsors

Merchandise Tent $4,000
Located next to the 18Green, the high traffic location allows sponsors §
to dlsplay products to thousands of spectators durlng the Tournament§ ‘ L aIIRARL
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VIP parking passes. ' '
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Additional Opportunities

Caddie Backs o A o A o
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that is guaranteed to be seen!

Standard Bearer Bibs
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opportunity to make sure spectators see your brand when checking the scores.

LeaderboardSignage
Companies have the opportunity to display their brand on one of ten electronic leader boards
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Cart Sponsor
Put your brand on each of the tournament carts, including the carts that shuttle players and
caddies between holes around the course.

Autograph Zone
Located directly across from the merchandise tents and adjacent to thed&n, the
Autograph Zone attracts hundreds of fans as players complete their rounds.



Sponsorship Samples

Private view of 18 green
from the Champions Club

2009 Wednesday PrAm Standard Bearer Bibs

Pro: MorgarPressel Tee Backs
Electronic Board Ad & Merchandise Tent Autograph Zone
Side Panel Set Up
Product Display

o Bleacher Wrap
Opportunities



